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Publish Date: 4Q 12 “Consumer-oriented cloud services have seen great innovation over the past

year. However, companies throughout the industry have different
perceptions of what is meant by ‘the personal cloud,” said Brett Sappington,
director of research, Parks Associates. “While some parts of the personal
cloud space are seeing incredible growth, others are struggling for revenue
and consumer adoption. The future for personal cloud products and services
is bright, and as the industry develops, innovators have a great opportunity
to introduce unique services that will change how consumers interact with
content, devices, and their environment.”
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